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CLIMATE CHANGE CAMPAIGNER 2022

ABOUT CLIMATE CHANGE CAMPAIGNER
32N35ONL B3XNXNJB6NL 3433960NL ILYLIOG

#Actdclimate is CENN's 2022 online campaign whose main objective is to raise public awareness about environmental issues and encourage
climate action. The campaign urged people to take effective steps to protect the environment and contribute to mitigating the effects of climate
change. As part of the year-long campaign, each month was dedicated to different environmental issues around CENN's 2022 calendar. During
the year, social network users were actively involved in the activities carried out within the campaign. This report represents the achieved results
of the campaign on Facebook and Instagram.

,00M389009 3m08ohnbm30L” CENN-0L 2022 Benob MmBenond 3083006000, MMAMNL dmogzoM 3ndobL FoMAMLEVEZN LLZNMbHODY
LOBMEOMYONL FBMONYMYONL VBoMMYdS o ZMNTohNLM3NL LOLNZJM JB7J0500L BobomNLHOS BoMIMOENDY. 3083000
9mMyBMEOH0S ©Y300J0L 3oV ESM JBJNMO BdNFHON goMaBML EOLYVEVZVM Y MV305000 B3Momn dg9Hobom 3tndohnL
330 gonb 3ngM 3odmbagymn d5w93900L dgMmdnmaonL 3MmEgLdn. 30830600L GoMamMaddn, gMmn BENNL 3obdo3zeMMOSdn, ymM3xn
039 9903690M© 3oMgamMLEOVE300 MY850L CENN-0L 2022 6oL 3ot gbMobL 3nbg300. BENNL 3obdvzmmmdsdn, bmEnsmyma Jugmab
dmabBoMmgomgon oJhnyMo 9Mm390MEDBI0 30030000L oMy gddn ZobbmMEnamMad M ©JHnN3MO0dn. sMmbndbymn vbgsMndn

BoMOmMoaqbL 30835600L BomByym 899390L bmEnsmMyMo Juymyddn - Facebook o Instagram.
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JANUARY

raised the awareness of 58,876 people concerning
the negative issues caused by food waste and ways
to reduce it

What we did People engaged

19 posts in total: e 98 Webinar Participants

e 3 Articles e 4 259 Webinar Views
e 2 TV Shows

e Facts

e Tips

e Online Webinar

Reduce Food
Waste
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SAVE WATER RESOURCES

FEBRUARY

raised the awareness of [ XXk]people concerning
the importance of water resources and how to use
them sustainably

What we did People engaged

14 posts in total: e 89 Webinar Participants

* 3 Articles e 87 Contest Participant Schools
e 1 TV Show

* Facts

e Tips

¢ Online Webinar

e Contest for Niko Ketskhoveli
School Awards
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MARCH

raised the awareness of [F0][“k"f people concerning
forest issues and the importance of forest restoration

What we did People engaged
10 posts in total: e 71 Webinar Participants
e 1 Article

® 4 Tree Stories

¢ Online Webinar
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CONTRIBUTE TO THE
FOREST RESTORATION
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raised the awareness of pAo L el:}people concerning
the importance of environmental activism
What we did People engaged

14 posts in total: e About 100 challenge participants

Boa 6 1 ma * 1 Article e About 50 clean up participants
* Challenge e About 100 earth day event participants
QOQQSOVOB e Clean up

QQO[’OQGO e Earth day event
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GET INVOLVED IN THE
EARTH DAY ACTIVITY
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raised the awareness of EEJ: 0] people concerning
the importance of biodiversity and protecting it
What we did People engaged

5 posts in total: e 78 challenge participants

* 1Article e 56 Webinar participants

e Quiz
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EXPLORE BIODIVERSITY
AROUND YOU




‘ddudG()éxd
32OLA3VLN0
@Y306dVbIBS

raised the awareness of 21,104 people concerning
plastic pollution, its causes, and ways to beat it

What we did People engaged

10 posts in total: e About 30 challenge participants
* 3 Articles e 67 Quiz participants

e Challenge

* Facts

e Quiz
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BECOME A CONSCIOUS
TRAVELLER

JULY

raised the awareness of [:}&}| people concerning
responsible tourism and ways to become a
conscious traveller

What we did

4 posts in total:
e 1 Article
e Plan your trip

® Tips
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BECOME A GREEN CONSUMER.
REDUCE AND RECYCLE WASTE

AUGUST

raised the awareness of 22,443 people concerning
green consumerism with a focus on waste
management and recycling practises

What we did

6 posts in total:
e 1 Article

e Facts
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TRAVEL BY FOOT OR BIKE

SEPTEMBER

raised the awareness of 8,160 people concerning
emissions caused by fossil fuels and alternative
energy efficient transport options

What we did

5 posts in total:
e 1 Article

e Zero Emissions day
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ACT FOR CLIMATE,
USE THE ELECTRICITY EFFICIENTLY

OCTOBER

raised the awareness of[:]:]-}: people concerning
energy efficient technologies and the importance
of reducing energy consumption

What we did People engaged

5 posts in total: e 35 quiz participants
e Facts

¢ |nstagram Quiz
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SUPPORT ENTERPRISES
WITH SOCIAL MISSION

NOVEMBER

raised the awareness of ’/:1 .-/ people concerning
26 different social and green enterprises operating
in the South Caucasus region

What we did
2/ posts in total:

e 2 Articles

e Meet social and
green enterprises
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DO NOT CUT DOWN TREES - REDUCE
THE IMPACT ON FOREST RESOURCES
BY USING ENERGY EFFICIENT
TECHNOLOGIES

DECEMBER

raised the awareness of [3§[-¥1 people concerning
tree-cutting issues and how to replace wood with
more energy efficient warming methods

What we did

4 posts in total:
e Video

e Facts
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